
Description – 

 
Create, innovate, explore, and learn from the best in the business through our summer 
internship program. Be prepared for the experience of a lifetime and an unprecedented 
opportunity to contribute to the future of sport! 
 
There are a variety of different functions with internship opportunities. Below is a brief 
description of the roles that are available this summer. 
 
 

APPLICATIONS DUE BY OCTOBER 2nd: 
 
Finance 
Today, the opportunities for growth across Nike’s business portfolio offer more potential 
than ever. Nike Finance employees play a key role in that progress by identifying and 
capitalizing on opportunities to drive value for every Nike shareholder. They manage 
accounting and reporting for Nike’s multi-billion-dollar global investment portfolio, debt 
and equity instruments, and other Treasury activities. They strategize, forecast, audit, 
analyze, budget, research and lead important decisions. Across Nike’s diverse 
geographies and businesses, Finance employees deliver far more than just the 
numbers. 
 
Technology + Analytics 
Nike Global Technology designs, creates and implements the methods and tools 
needed to make the world’s largest sports brand run faster, smarter and more securely. 
Global Technology teams aggressively innovate the solutions needed to help 
employees navigate Nike's rapidly evolving landscape. From infrastructure to security 
and supply chain operations, Technology specialists drive growth through top-flight 
hardware, software and enterprise applications. Simply put, without Nike Technology, 
there are no Nike products. 
 
Manufacturing & Engineering 
Nike Global Sourcing and Manufacturing teams create a complex and exciting mix of 
products including baseball bats, sunglasses, apparel, footwear, technical components 
like airbags and more. This world-class team constantly challenges the assumptions 
about how Nike’s products are made. They operate in a complex geopolitical world with 
multiple supply chains, focused on products, materials, sustainability, methods of 
manufacturing and diverse ecosystems. They work closely with Nike’s Design teams, 
Categories, manufacturing partners, material suppliers and logistics providers across 
more than 40 countries on six continents. They develop new methods to make 
sustainable, better-performing products faster and more efficiently. The job 
opportunities span sourcing and planning, engineering, quality assurance, sustainable 
manufacturing, materials, business development, leadership and management, as well 
as positions at Nike’s In-House Manufacturing (IHM), a subsidiary of NIKE, Inc. 
 



Procurement 
Nike’s relentless pursuit of product innovation and sustainable growth demands bold 
new ways of doing business – including supplier engagement. Stretching far beyond 
conventional sourcing, Nike Procurement secures the best supplier relationships to 
drive business success. The team maximizes the value and reach of the company’s 
investments in external resources, including product materials, marketing services, 
digital tools, temporary labor, high-tech manufacturing equipment and other products 
and services to fuel business growth and sustainability. 
 
Footwear & Innovation 
Nike’s Footwear team contributes to the evolution of delivering innovative products to 
support the best athletes in the world. They partner with teams to establish new 
standards that support best practices. They are asked to work cooperatively on 
initiatives within the team and be exposed to the cross-functional Nike matrix (Product 
Development, Business Development, Design, Sports Research Lab, Category 
Partners, etc.). Degree in a Polymer Science, Materials Science, Mechanical 
Engineering, Chemical Engineering, Industrial Engineering, Textiles, business disciples 
or related field needed. 
 
Merchandising 
For Nike merchants, everything begins and ends with the consumer. The Nike 
Merchandising team understands consumer needs and market capacity to create the 
right product mix for marketplaces around the world. They blend art with science to 
bring Nike’s category vision to life in all retail environments from stores to online. The 
Merchandising team has the unique ability to see beyond trends to identify what’s next 
and deliver the right products, in the right places at the right time and price. 
 
 
 

APPPLICATIONS DUE BY NOVEMBER 13th:  
 
Human Resources 
Nike’s uncompromising focus on human potential extends to its workforce. Nike Human 
Resources teams help attract, retain, and reward the world’s most innovative people by 
creating programs to help them thrive. They accelerate company growth as stewards of 
culture, organizational effectiveness, talent and change. The global Human Resources 
community includes experts in talent planning, talent acquisition, talent development, 
compensation and benefits, employee relations and more. Together, they develop a 
motivated, diverse and engaged global team. 
 
Communications 
The Nike Communications team develops, establishes and strengthens authentic 
connections with diverse audiences through the lens of innovation and sport. The team 
creates premium and innovative brand stories, builds and enhances corporate 
reputation and brand equity, and engages audiences such as consumers, media, 
athletes, investors, non-governmental organizations and Nike’s own employees. The 



team focuses on information, inspiration and connection to accelerate the growth of 
NIKE, Inc. Communications employees ignite conversations, envision the possibilities, 
and influence and deliver new levels of creative and strategic thinking to advance the 
brand around the world. 
 
 
 
Marketing 
Consumer conversations and relationships fuel the work of Nike Marketing. It’s the fuel 
that has built one of the most recognizable brands in the world. Nike Marketing captures 
the science, art and emotion of Nike’s innovations and connects them with the hearts, 
minds and souls of athletes. The pros in brand strategy, advertising, digital 
engagement, product presentation, consumer analytics and more foster consumer 
connections via channels ranging from Nike Stores to social media. They approach 
marketing in a way that only Nike can: taking risks, pushing boundaries and inspiring 
consumers to be champions. 
 
 
 
N7 
In 2000, Sam McCracken had a business idea to provide access to Nike products 
directly to Native American tribes to support health promotion and disease prevention 
programs. Seven years later, the Nike design team collaborated with various community 
experts and tribal leaders to create footwear specifically for the Native American 
community, called Nike Air Native N7. All proceeds from the Air Native N7 (sold through 
Native American community centers and tribes) are given back to youth sport and 
physical activity programs in Native communities across North America through the N7 
Fund. 
 
 
Retail Corporate 
Nike Retail employees inspire athletes of all abilities to tap into their potential. Step into 
a Nike Store or visit nike.com, and feel the energy, enthusiasm and passion for sport. 
That same excitement and consumer-first mindset reverberates through the Nike Retail 
Corporate team. A global network of buyers, visual merchandisers, real estate 
specialists, store operations directors and others direct the daily operations of nike.com 
and the hundreds of Nike Stores and Nike Factory Stores worldwide. The team 
constantly defines the new frontier of retail and creates the most inspiring and engaging 
consumer experiences in the industry. 
 
Sales 
Nike Sales partners with retailers — from a football specialty store in Rome to a Macy’s 
department store in New York — to deliver the products, experiences and brand stories 
that make Nike the preeminent sports brand. It starts with the best sales team in the 
industry: Nike Sales employees keenly understand consumers, the marketplaces and 
Nike products. They collaborate with Nike Marketing, Merchandising and Product teams 



to create sales assortments for each season. The Sales teams’ expertise and retail 
mindset ignites and sustains a focus on information, inspiration and connection to 
accelerate the growth of NIKE, Inc. 
 
Sports Marketing 
Nike exists to innovate for athletes. Nike Sports Marketing professionals provide the 
vital linkage between the company and Nike-sponsored athletes, clubs and federations 
worldwide. Sports Marketing employees partner with premier athletes to collect insights 
about existing and future products, gather inspirational stories about sport and nurture 
long-term relationships between the athletes and the company. The team develops and 
executes sports marketing strategies, obtains endorsements and licensing agreements 
and serves as Nike ambassadors to the sports community worldwide. Their 
relationships build the foundation of Nike’s product creation: Nike creates exceptional 
products because its employees listen to exceptional athletes. 
 
 

 

Qualifications -  

• Current student in their junior year pursuing their bachelor’s degree 
• Experience leading projects and/or people  
• Excellent communication skills, both written and verbal  
• Successfully navigate ambiguity, especially while working within a team 
• GPA of 3.0 or higher 

 
 
 


